
BRAND TEMPLATING: THE SECRET TO CREATING MORE 
EFFECTIVE CONTENT THAT GETS RESULTS
• 	 How the buying proces s ha s changed for  customers
• 	 The key e lements of  tru ly  effect ive content  that  gets  results
• 	 The 10 most  common template mistakes brands make and how to f ix  them
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THE 10 MOST COMMON TEMPL ATING 
MISTAKE S BRANDS MAKE:

1 . 	 Not  creat ing templates in  the f i rst 
p lace bec ause. . .

2 . 	 Only  creat ing templates for  a  s ingle 
channel  or  use c a se

3. 	 Creat ing generic  templates that  people 
don’t  real ly  need and won’t  use

4. 	 Only  sharing templates and not  a s sets
5. 	 Thinking MSWord and Powerpoint 

templates are the only  opt ion
6. 	 Not  locking down important  e lements 

of  your  templates
7. 	 As suming people wi l l  f ind and use your 

templates on their  own
8. 	 Not  redirect ing new market ing 

requests  back to  the templates
9. 	 Only  creat ing “dumb templates”  that 

don’t  use automation
10. 	As suming your  work is  done after 

creat ing your  templates

FIXE S F OR THE 10 MOST COMMON 
TEMPL ATING MISTAKE S BRANDS MAKE

1 .  	 Make brand templat ing a  strategic 
priori ty  from the top down

2. 	 Make i t  an organizat ion-wide in i t iat ive
3. 	 D o research to  ident i fy  which templates 

to  create
4. 	 Make both templates AND a s sets 

avai lable
5. 	 Find a  platform that  special izes in 

brand templat ing
6. 	 Lock down important  e lements to 

ensure brand consistency
7. 	 Internal  market ing for  your  template 

program
8. 	 Educ ate,  educ ate,  educ ate
9. 	 Create “smart  templates”  that  auto 

populate information and images
10. 	Always be improving your  template 

program
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