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LEARN MORE

WHO ATTENDS HOW DESIGN LIVE?

Each year, HOW Design Live attracts
thousands of graphic designers,
marketers, and other creative
professionals to our events, providing
brands with the opportunity to connect
with some of the world’'s most influential
creatives. The conference programming
includes topics on design & creativity,
marketing and leadership. In addition
our Dieline track during the HOW
conference offers attendees valuable
packaging design and branding
content.

60% of HOW attendees are new each
year, creating a fresh pipeline of new
prospects. In addition to connecting
sponsors with qualified leads, we

have endless opportunities for your
company to engage with this audience,
options ranging from hands-on demos/
workshops to interactive experiences in
our exhibit hall.

HOW strives to be an inclusive,
welcoming community for creative
brands and professionals of all skill
levels—here’s an overview of our
attendee demographics >
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INDUSTRIES THEY SERVE
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B Media/Advertising/Marketing ...

...26%
26%

Consumer Goods ...
Healthcare ...............
Software/Technology
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B Manufacturing ...

B Consumer Services ...

Retail

Education ...

M Financial Services/Accounting .
Food/Restaurant/Hospitality .....

. 12%
1%
1%
5%
4%
.3%
3%
2%
2%
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VISIT THE EXHIBIT HALL

to find new products/services

have 500+
WORK IN-HOUSE employees
JOB TITLES
B GraphiC DeSIGNET ... mmmssmeresssssssssssssen 31%
B Creative DIreCtOr .....sssssssssanes 15%
Art Director 1%
Marketing Professional ... 5%

Principal/CEO Design Firm/Agency.....4%

M Freelancer 3%
AV S AL S D1 =Te7 (o] 3%
Web Designer/Developer ... 2%
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YEARS IN THE INDUSTRY

WA-5YEARS. ... 22%

W 6-10 YEARS... ...26%

m11-15 YEARS ......c..... .. 11%
16 YEARS OR MORE ... .. 41%
NOT A CREATIVE PRO.......ccoccocumeee 2%
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5 REASONS TO EXHIBIT AT [t

] A HOW Design Live sponsorship puts your company in front of thousands of the
world’s most influential creative leaders and professionals.

2 Sponsors have prominent placement in the exhibit hall—the “hub” of the conference.
It's where attendees go to recharge their devices, grab a bite to eat, participate in
interactive activities and, of course, visit the sponsors and exhibitors. Be sure to secure
your booth location early, space is limited and will sell out quickly.

3 In addition to reaching attendees, you'll also reach the A-List speakers, and have the
opportunity to network with other sponsors and exhibitors.

4 HOW Design Live is your best opportunity to reach designers who are passionate
about design. These are the buyers and influencers who actively seek tools, materials,
solutions, products and services that will make their work better.

5 Becoming a HOW Design Live sponsor means linking your brand to the most talked-
about event of the year, the most respected lineup of speakers ever, and the sharpest
people in the creative field.

WHAT'S INIT FOR YOU?

HOW Design Live delivers the right people to you, giving you an unparalleled opportunity to
build relationships, showcase your products and services, cement your brand’s reputation
as a leader and create advocates among the most influential people in design.

FOLLOW US

@HOWEvent ©@HOWEvents ©@how_events linkedin.com/company/how-events/
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WHAT SPONSORS & ATTENDEES ARE SAYING

HOW DESIGN LIVE completely exceeded our expectations. The

B U [] / attendees were not only intrigued by our offerings, but also had
ﬂ purchasing power. HOW proved to be our most successful trade
show of 2019, not only in the amount of high-value leads captured,
of attendees are new to but by also generating the most revenue for us compared to the
yter;?i?;‘:;rne; S pipeline other shows we attended. When planning for 2020, we knew that
of exhibiting at HOW DESIGN LIVE was an absolute must!

Jenna Paternostro
Marketing Programs Manager
Red Paper Plane

55%

their experienc‘g:r While attending HOW DESIGN LIVE 2019, the NAVC connected

HOW Design Live 2022 with exhibitor LucidPress and demoed their product. Since the
event, we have had several conversations with them and we're
looking forward to using their product.

Joe Stern
Creative Director
NAVC (North American Veterinary Community)

54y

sponsors & exhibitors said
exhibiting at HOW Design Live

when compared to other
marketing options

HOW DESIGN LIVE was a win-win for us—not only did we get
a chance to reconnect with current clients but we also had the

opportunity to meet new designers and hiring managers alike. In
I 0 U K + staffing, there are opportunities everywhere! We also had the chance
to learn more about the latest design trends and tips just by chatting
design/creative with attendees.

professionals
served over 30 years!

Jocelyn Dinkel Huffer
Artisan Talent
Job Board Sponsor
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PAST ATTENDEE AFFILIATIONS

Adobe

Adidas INC
Amazon

Apple

Boeing

BlackRock

Brooks Running
Campbell

Capital One
Chase

Chevron
Chronicle Books
Coca Cola
Colgate-Palmolive
Costco

Danone

Deloitte

Disney

Exxon Mobil
Facebook

Fidelity Investments
Ford Motor Corp
Garmin

Geico

General Mills
Google

Green Bay Packers
Hallmark

Hasbro

HBO

Hearst Magazines
Hershey

Hilton MGM Resorts
Hobby Lobby

DESIGN LIVE
IBM
Jockey
L.L.Bean
Mattel
McGraw Hill
Method
Meredith Corporation
MGM Resorts
MTV
Nestle
Office Depot
Patagonia
PepsiCo
PetSmart
Procter & Gamble
Publix
Quicken Loans
Royal Caribbean
International
Samsung
Sherwin-Williams
Siggi’s
Sony
Sports lllustrated
Starbucks
State Farm
Taco Bell
Target
United Airlines
United Healthcare
Vanguard
Walgreens
Whole Foods
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